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In-vehicle connectivity
has morphed cars into
the next great apps 70%
platform. Yet vehicles are
distinct from other app-
serving consumer
devices due to safety
concerns, product
development timelines,
and product ownership
models. This report
addresses issues facing
the connected car app
ecosystem, provides
insight on consumer
perspectives on
connected car apps, and
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the U.S. connected car
market as of year-end
2015 and a forecast
through 2021.
Publish Date: 3Q 16 “Consumers do not yet value car connectivity at the same level at which they value
mobile connectivity. In fact, the ubiquity of smartphones may limit consumers’
willingness to pay for an additional connection in the car. Therefore, OEMs look
beyond direct consumer-pays models to justify the connectivity costs,” said Jennifer
Kent, Director of Research Quality and Product Development.
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